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Data from www.COMPETE.com indicates unique visitors to the top-10 radio news sites are up 47% over 

February year ago as radio management teams increasingly get their news from the web.    Radio 

business audiences visit the top-10 news sites 3.8 times monthly, spend approximately 3.2 minutes 

online during each visit and view 4-pages.  This is a strong web audience and valuable advertising arena. 

Radio news websites are an important and growing part of the radio station business day.   The top-10 

sites have 253,009 unique visitors making almost 759,000 monthly visits, viewing 4.2-million pages, and 

spending 50-seconds/page view. Radio business readers show significant and growing attention to the 

online radio news sites for important and timely business information.   

 Radio-Info and R&R represent 70% of online interest.  New format changes and multi-media tools at 

RBR increased unique visitors 91% over last year.  Radio Ink grew over 42% over last year and drew the 

largest month-to-month gain of 11,117 new unique monthly visitors to their newly redesigned website.  

 

The top two news-sites represent 70% of the 

radio business time spent online.  Radio-Info 

has the largest audience and the strongest year 

ago performance.  R&R has positive trends and 

holds the second largest radio business 

audience.  

These top two sites are engaging, deeply 

traveled, and frequently visited during the 

month.  

Monthly trends are available in the Appendix. 

 

http://www.compete.com/
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Key Measures of Audience Participation show the largest websites are engaging 

places for online radio news. 

 

Radio-Info visitors stay 369 seconds per visit 

and 68 seconds per page indicating an 

engaged, active, involved visitor.  

Also noteworthy, it the RAB visitors 83-

seconds per page view.  While a smaller 

audience their content appears to be very 

interested and involved. 

 

The radio business visitors check radio news sites 3.8 times per month or just about once-a-week.  Inside 

Radio stands apart with more than 

14.3 visits per unique monthly 

person.  (Could IR be the default 

home page for Clear Channel office 

computer browsers? Or, is the paid 

IR newsletter web delivered?) 

Inside Radio and All Access have 

both morning and afternoon email 

publications but Inside Radio 

captures the most visits per month.  

 

The average publication draws 4-page views 

per visit.  All Access, Radio-Info, R&R,  and 

RAB have above average visitor 

engagement.   

Generally, these sites have more dynamic 

content and more engaging web tools.  All 

Access has more charting and research 

information.  
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Radio-info commands the largest audience of unique visitors, the largest number of website 

visits at 32%, and 44% of total time online (up from 40% last month) 

R&R has the second largest audience and represents 24% of all visits to the top ten sites.  

All Access is a strong 3rd position with the largest number of page views per visit at 11.4 pages 

per visit.  Interestingly, high pages/visit did not translate into more time onsite.  

RBR visitors spend time and 

view pages online but 

interestingly only visit the site 

an average of 1.2 times / 

month suggesting their daily 

newsletter is not generating a 

recurring audience.   

Radio Ink has the 5th largest 

audience of unique visitors 

and strong return visitor 

support but short time online 

at 1:31 suggesting an 

interested but shallow visit.  

RAB has about average time 

onsite but otherwise draws a 

small audience. 

Hear 2.0  Mark Ramsey’s web 

blog returned in February with a strong audience.  The audience measurements are consistent 

with the daily one-page one-topic blog style site.    

Kurthanson (RAIN) This “Radio and Internet” site has a steady audience with strong growth and 

good repeat visits.   

Inside Radio has the largest repeat visitors per month at 14.3 returning visitors per month. 

However, the short stay and 2.3 pages per web visit indicate a less engaged website audience.   

Inside Radio website measures might be understating the audience value.  IR has a paid 

newsletter while most other news sites offer free daily newsletters.    

NAB is the smallest of the top-ten news sites with very low visitor involvement. 
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A P P E N D I X  

Unique Visitors Trends for By Website 
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Average Time Spent Online indicate Audience Engagement. 
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Pages Per Visit indicate the Depth of Audience Involvement 

 

 


